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outcome in what his economic speeches sought 

the economic crisis facing the nation and offers address the urgency of America’s economic 

appearance of 
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measuring the country’s economic strength, 
1

of an economic crisis are numerous, it is 

“we’re in the worst economic mess since the 

he 

 

America’s consciousness concerning the 

Since crisis is 

is the most pressing issue facing the nation and, 

stressing the need for economic restoration, for 
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that America’s present economic crisis occurred 
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“

understands that in order 
to gain support for his economic agenda, he must 

At the same 
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The road 

Once more that the true strength of our nation 
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concern that if America does not act, the economy 

argues that in order to end the economic crisis, 
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warns that if a different approach than the one 

cannot affect opinion without ingratiating the 

do our part of our nation and for posterity, then I 
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Leading efforts to 

 

“To restore prosperity, we must change 

5

To 
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future concerning the country’s economic 

 The theme of restoration 

 

the sanguinity that has sustained his economic 

Turning his attention toward the housing 
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through the economic crisis, “we need to act with 

of our forefathers, and true to our founding 

economy as damaged and in dire need of 

presidents,6

 

continues, “we understand that greatness is 
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year and this administration in the midst of an 

“

that “state 
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As he sees it, the priority 

prosperity, if we confront without fear the 

spirit of an America that does not quit, then 

7

created the conditions for thousands of 

 

reiterates many of the arguments he had 

that “ he 
circumstances his administration face are not 
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